
 

Guidelines for Creating Inclusive Programs/Events  

 Saint Louis University understands that the exchange of ideas and 
the opportunity to critically analyze and express different viewpoints is 
essential to the University's mission, which emphasizes the pursuit of 



and student organizations. Below are some talking points and reflection 
questions that will assist clubs and organizations in the following 
categories:  

* Event Purpose and Objective 
* Themed Events  
* Advertising  
* General guidelines and tips 
* Case Studies  

Event Purpose and Objective  

 Your organization should consider the intent and the impact of your 
organization’s event. It is always helpful to consider your organization’s 
larger mission and to reflect on how a program or event promotes this 
mission. Other questions include:  

a. What is the overall purpose and goal of your event? (Intent)  
b. Why is this specific event/method/type of marketing uniquely 

positioned to address the event’s objectives? (Intent)  
c. Is there any opportunity that the event or other associated behaviors 

tied to the event may be interpreted differently? (Impact) 
d. Does this event have the potential to polarize another group on or 

off campus? (Impact)  

Themed Events  

 Themed events can often be fun, creative, and trendy. However, it is 
important to be mindful of themes that could be all in good fun, and 
themes that may have a negative impact on your organization. In some 
cases, themed events can unintentionally transfer from a popular trend to 
the representation of a culture, which can be perceived as insensitive, 
stereotypical, and dehumanizing. Below are some guiding questions to 
ask your organization as you are planning:  



* Does the theme align with the mission of your club or organization?4  

* In what ways could the theme be interpreted and misinterpreted?  

* Does your theme represent a culture or ethnicity? If so, is that culture 
or ethnicity directly related to the mission of your organization?  

* Does this theme have the potential to tokenize or perpetuate 
stereotypes against a group of people?  

* Would your organization be embarrassed or ashamed if a staff, faculty 
member, or family member knew of the event? If it was published in 
newspapers or other press related media?  

* Is your organization’s theme supposed to be funny? Is the humor 
based on making fun of real people, a social identity, or culture?5 

* Does the theme include slang or other terms that the general public 
would find offensive?6  

In general, your organization should avoid themed events that make 
reference to both an empowered group and a disempowered group. This 
power dynamic could trivialize complex historical issues that those 
groups may have experienced. This is not appropriate as it discourages 
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aware that the Internet can circulate information rapidly. Any form of 
promotion that intentionally or unintentionally degrades, disgraces, or is 
an affront to the human dignity of an individual is strictly prohibited and 
may be subject to violations under the student code of conduct.  

* Who are you appealing to and what expectations are you creating? 

* Have you been clear in your advertising about what your event’s goals 
are and why people should want to attend? 

* How do you advertise your organization and its activities?  

If you only advertise in limited areas, it is likely that you are excluding 
some interested students from your organization. If the event is closed to 
your members only, are the members aware of the purpose of the theme 
and are aware of guidelines and expectations?  

General Guidelines & Tips  

When programming, it is important to be mindful of differences of the 
people in the community. Individuals striving to create and maintain 
inclusive communities must ask the following question: “Whose 
perspectives, viewpoints, and voices are included?” (adapted from the 
Advisor Manual from the ACPA Commission of Student Involvement)  

Consider the following:  

* Gender bias and gender-neutral language 
* Religious backgrounds, rituals, and traditions  
* Racial and/or ethnic populations  
* Populations outside of the United States  
* Socio-economic diversity of individuals  
* Individuals with disabilities  



* Heterosexual bias and diverse sexual orientations  

Other items to consider:  

* Test your publicity materials with other audiences before it goes public.  
* Is the date of your event coinciding with any religious holidays 

important to members of the SLU community? (Consider consulting 
the interfaith calendar).  

* Is the event time your organization selected feasible for everyone you 
hope to attend?  

* Is your venue accessible to guests in wheelchairs? Is it comfortable for 


